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= The accelerating growth of alternative, absolute return, and multi-asset investing

= Analysis of over 1000 alternative UCITS funds available around the world

=  Which funds are getting money from advisors and investors, which are not, and why
= Hedge fund strategies through Newcits

= Distribution, communication, and marketing best practices

This 60-page report features: Fund products unimaginable a decade ago are today being sold to
retail investors and a wider base of institutions, insurance companies,

= Winners, losers, and lessons: case studies of and wealthy individuals.

the top alternative funds in a regulated format,
and the distribution best practices that make the New investment possibilities are expanding tremendously, partly driven
difference in sales. by the convergence of alternative and traditional funds.

= New fund innovations: identifying the most
promising alternative products in the
marketplace that fund selectors, advisors, and

But managing innovation, the risks they bring, and an ever more
complex product and distribution landscape has become a massive

investors are buying. challenge.
= Perspective and data: analysis of over 100 Distributors are looking for products with lower volatility, low
alternative UCITS funds worldwide, with a correlations, and more consistent returns, but not everyone is able to
realistic assessment of the growth and risks of deliver. Who is successful and why?
absolute return investments, and prospects for
asset managers, hedge funds, and distribution
organizations.
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“With so much change, surprises abound. Few industry
executives expected that a managed futures asset
allocation strategy would grow into the largest hedge
fund in the Nordic region and one of the biggest retail
alternatives portfolios in Europe today.”
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“Innovation redefines what is possible in the world of
fund management, but not all ideas are working. Some
managers are spending huge amounts of money
developing noteworthy products and promoting them, but
go on to fail because of mistakes ranging from
inadequate competitor analysis to distribution channel
misalignments, lack of customer intimacy, mispricing,
product disappointments, and expectation
mismanagement.”
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Analysis, insight, and perspective
from industry leaders, regulators, distributors, and managers

combined with facts and data

Interviews with over 100 distributors “... 2009 was a vintage year. In
and fund managers in Europe and 2008, 72% of absolute return
worldwide conducted in early 2010 funds suffered a negative return.

In other words, almost three-
Facts-based commentary, quarters of absolute return funds
g?‘g\(l:vlil:‘]Si%rl]’ls’S?Padtereii:omg?ef?tq:tions provided absolutely no return —
Simfun?j global da%abasesgofover and yvorse. Tradltlpnal long-only
60,000 funds around the world and index-constrained funds also

fared poorly during the financial
Analysis of monthly net flows, assets, crisis, but they never promised
performance, and other information absolute returns... ”

integrating Strategic Insight research
and data from multiple industry

expert sources _
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